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Take/Make/Waste is the predominant business 
model. We extract and use natural resources 
and energy to produce goods, which are sold, 

then used, then disposed of at end of life.

Circular business models consider products from 
design through end of life, diverting materials from 
landfill to use as recycled content, for second life 
reuse, or for repurposing for different uses.

Economic 
model

Resources are limited and are to be maximized and 
used sparingly and/or reused whenever possible.

Unlimited natural resources are 
available to use and generate 

economic benefit.

Natural 
resources

An essential aspect of every business incorporated 
into all areas of operation and reported on 
alongside financial performance.

A differentiator. A criteria pursued 
by the most progressive, forward-

thinking organizations.

A resource; a stock or supply of materials that can be 
re/used for manufacturing and/or other processes.

End product with no value to 
be disposed of at the end of the 

manufacturing and/or usage cycle.
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